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Direc tor  of  Market ing & eCommerce 
Branded On l ine  eCommerce

Fu l l  ser v ice eCommerce and market ing agency that  focuses on brand ing,  
pa id med ia,  ema i l  and deve lopment  to increase revenue fo r  appare l  brands.

Fu l l  ser v ice CPG Agency that  connects brands to consumers on the 
phys ica l  and d ig i ta l  she l f  f rom smal l  independents to mass re ta i le rs .

A spor t ing goods re ta i le r  w i th  434 stores in  11 western s ta tes and an 
eCommerce s i te  that  co l lect i ve ly  has annua l  sa les in  excess o f  $1 b i l l ion.

Ca l i fo rn ia  S ta te  Un ive rs i t y ,  Long Beach

• Accountab le  fo r  d r i v ing  B2C revenue growth ,  cus tomer  acqu is i t i on  and  
re ten t ion  fo r  fash ion  appare l  b rands  inc lud ing  Hur ley ,  S te tson ,  Mi l l y  and  
Junk  Food C lo th ing .

•  D i rec t l y  managed marke t ing  team to  p rov ide  thought  l eadersh ip  and  
worked  c lose l y  w i th  p roduc t ,  des ign ,  sa les ,  deve lopment  and  execu t i ve  
leadersh ip  to  execu te  marke t ing  s t ra tegy .

•  Used da ta  d r i ven  marke t ing  and  ana ly t i cs  to  ach ieve  c l i en t  KP Is  and  
bus iness  goa ls .  

•  Prov ided  overs igh t  fo r  a l l  marke t ing  and  con ten t  in i t i a t i ves  inc lud ing  
Pa id  Med ia  (Search ,  Soc ia l ,  D isp lay ) ,  Ema i l ,  Loya l t y  and  SMS.

• Dev ised  tac t i cs  fo r  month l y  and  annua l  marke t ing  p lans  w i th  inpu t  
f rom company  s takeho lders  to  d r i ve  b rand awareness ,  convers ion  and  
soc ia l  p roo f .

•  Led  human-cente red  des ign  methodo logy  to  c rea te  a  d ig i ta l  p roduc t  
fo r  an  op t ima l  user  exper ience .

  

•  Co l labora te  w i th  c l i en ts ,  l i ke  Coca-Co la  and  Campbe l l ’ s ,  on  Re ta i l  
Med ia  Marke t ing  s t ra teg ies  tha t  a l ign  w i th  the i r  goa ls  and  budget .

•  Educa te  c l i en ts ,  re ta i l e rs  and  in te rna l  s takeho lders  about  the  
impor tance  o f  d ig i ta l  marke t ing  and  define what  i s  Bes t  In  C lass .

• Co-Crea ted  Acos ta ’s  Omni-Channe l  T ra in ing  fo r  a l l  emp loyees  in
suppor t  o f  the  D ig i ta l  T rans fo rmat ion  in i t i a t i ve .

•  Execu te  d ig i ta l  she l f  aud i t s  fo r  c l i en t  and  re ta i l e rs .

•  Drove  the  annua l  eCommerce  p lann ing  and s t ra tegy  roadmap w i th  
in te rna l  s takeho lders  to  inc rease  on l ine  purchases ,  user  engagement  
and  convers ion .  

•  Conceptua l i zed  the  des ign  and  deve lopment  o f  the  eCommerce  webs i te  
us ing  quant i ta t i ve  and  qua l i ta t i ve  da ta  to  c rea te  user  focused exper iences .  

•  Managed the  des ign  and  deve lopment  teams and c rea ted  con ten t  
work f lows to  he lp  the  team meet  campa ign  dead l ines .   

•  Crea ted  t rack ing  met r i cs  and  ana ly t i cs  to  gauge campa ign  success  and  
iden t i f y  op t im iza t ion  oppor tun i t i es .

06/2020 - 01/2021

Digita l  Strategy Manager
The Acos ta  Group

01/2022 - Current

User  Exper ience Manager

Educat ion

Big  5  Spor t ing  Goods

Bache lo r  o f  A r ts  -  S tud io  Ar t

10/2010 - 06/2020

08/2004 - 04/2009

S K I L L S

V is ion  & Leadersh ip
Prob lem So lve

Marke t ing  S t ra tegy
Cus tomer  Acqu is i t i on  &  Re ten t ion

Budget ing  & Forecas t ing
Produc t  P romot ion
Go- to-Marke t  P lans

Cus tomer  Journey  Mapp ing
UX/U I  Des ign  & S t ra tegy

A/B Tes t ing  & Opt im iza t ion
Ar t  D i rec t ion  &  Iden t i t y

Computer:
Microso f t  O ffice  Su i te ,  Keyno te ,  

Goog le  Docs ,  Goog le  Shee ts

Project Management:
J IRA,  Work f ron t ,  Asana ,  S lack ,  Basecamp

Analytics:
Goog le  Ana ly t i cs ,  Goog le  Search  Conso le

Marketing Management:
Google Ads, Facebook Ads, SilverPop, Acoustic, 
Mailchimp, Attentive, Yotpo, Klaviyo, Cordial

Development:
HTML5,  CSS3,  jQuery ,  Van i l l a  JS ,  

Goog le  Tag  Manager

Design:
PhotoShop,  I l l us t ra to r ,  I nDes ign

Ske tch ,  F igma,  InV is ion ,  Adobe XD

Website Management:
Maxymiser ,  Opt im ize l y

Oracle ATG & Endeca, Wix, Shopify, Wordpress

C O N TA C T

562.260.7779

3922 Car fax  Ave
Long Beach,  CA 90808

bu i ld ingbr ick@gmai l . com

MICHAEL BRICK


